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3 big changes

“Change 1. any style to home -intensive lifestyle
“Change 2: any objective to only survival

“Change 3: analog to digital media




Change 1: home -intensive lifestyle

“Mobillity fallout

“Online shopping 0 Dual channel SC
“Rise of home cooking

“Home entertainment & sports
“Subscription model

“Work 9 play balance
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Behavioral & Attitudinal Changes Owning to COVID-19
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Ashift from offline to online spending continues to play out across
almost all categories

Expected change in shopping channel per category over the next two weeks'
Axes show net intent,? bubble size relative to share of respondents that have purchased category in last six months
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Old Business Model

Sumbar: Tien T2uo, 2018




Believe they are more efficient when
working from home

Believe they work more hours
at home

Believe it will intrude on their 25%
personal life
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Change 2: Survival

“Distancing 0 contact free lifestyle
“Low trust society

“Worrying/fear customers

“Halal wal Thoyyib mainstream
“Basic/traditional way (  Jamu )




Apakah Ibu/Bapak percaya cara berikut bisa mencegah penularan Covid-197...
(%, PERCAYA) (Base: Warga yang Aware Covid-19)

Sumber: Saiful Mujani Research & Consulting
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Thinking about your everyday life, since the COVID-19 [ coronavirus pandemic, have you
made any changes to your general lifestyle?
(as of April 15, 2020)

United United
Kingdom States
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economy

Selasa 14 April 2020 12:54 WIB

Hasil Survei: 89% Kepala Desa Tolak
Mudik Lebaran 2020

Jurnalis - Taufik Fajar

Apakah pada lebaran tahun ini Ibu/Bapak akan mudik pulang kampung?... (%)

[ ] N
v Tidak The lack of trust
11% warga secara nasional akan mudik pada lebaran nanti.
Dari sekitar 200 juta warga dewasa, 11% itu sekitar 20 juta orang lebih. is #Co ro n avi ru S'

Sumber: Solful Mujanl Research and Consulting

greatest threat

Yuval Noah Harari
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For the next few weeks, consumers say cleanliness and availability
of fresh food matter more than competitive prices.

Most important factors in choosing a grocer to go to in the next four weeks,’ .
% of respondents selecting factor as top three

20 Sumnber: McKinsay & Company
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