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Study Materials Design Appreciation and Designer Responsibilities 

Program Learning 

Outcome (PLO) 
P. 

1 

 

draft theoretical about design ( Design Theory ) in a way general and at least 

one draft theorists design visual communication ( Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley - 

lester Model ) deep ; 

P.2 general concept of design history and culture and its meaning;  

P.3 concepts , principles , methods , and techniques application color , 

composition ( nirmana ), design process , photography , and computers 

graphics ; 

P.8 draft general , principles , and techniques communication effective ; 

COURSE LEARNING 

OUTCOME (CLO) 
M

1 

Student capable understand the definition and stages of description design 

appreciation 

M

2 

Student capable  understanding , formal analysis, interpretation, and 

judgment 

M

3 

Student capable  Understanding contemporary issues such as the 

environmental, social and cultural responsibility of ethical designers enriches 

designers' way of thinking 

 

 

 

Wee

k 

Lesson 

Learning 

Outcome 

(LLO) 

Comprehensive 

Coverage of 

Learning 

Materials 

Learning 

Methods 

Estimate

d 

Time 

Student 

Learning 

Experience 

Criteria and 

Indicator 

Evaluation 

Weig

ht 

[%] 

1-2 Students 

understand 

the definition 

of visual 

criticism and 

its four 

objective 

stages when 

criticizing a 

design: 

description, 

formal 

analysis, 

interpretation 

and 

assessment 

(Edmund 

Feldman's 

theory) by 

practicing 

analyzing 

- Understandi

ng 

appreciation 

design . 

- Four stages 

visual 

criticism . 

 

Presentation 

of visual 

criticism 

material and 

its four 

objective 

stages and 

providing 

examples of 

appreciating 

work. 

TM 480 

BT 192 

BM 288 

Students are 

able to 

understand 

the basic 

concept of 

visual 

criticism and 

its four 

stages. 

Practice 

appreciating 

works of art 

and design. 

 

Students are 

able to 

understand 

the basic 

concept of 

visual 

criticism and 

its four 

stages. 

 



several 

works. 

3-4 Students 

understand 

the first two 

stages of 

description 

and formal 

analysis 

which are 

closely 

related to the 

Design 

Elements and 

Principles in 

DKV 

- Two stages 

first ( Formal 

Description 

and Analysis . 

 

- Elements and 

principles 

design . 

 

Exposure 

material 

critics visual 

two stages 

first ( Formal 

Description 

and Analysis 

. 

and 

providing 

examples of 

appreciating 

work. 

TM 480 

BT 192 

BM 288 

Practice 

appreciating 

works of art 

and design. 

Students are 

able to 

understand 

the first two 

stages 

(Description 

and Formal 

Analysis). 

 

5-7 Students 

understand 

the third 

stage, 

namely 

interpretatio

n , by 

applying 

semiotic 

analysis in 

translating 

the meaning 

of DKV's 

work. 

- Stage 

interpretation  

- Semiotics 

- How it works 

advertising 

 

Presentation 

of 

interpretive 

material 

using 

semiotic 

analysis and 

how 

advertising 

works, 

accompanied 

by several 

design 

examples, 

especially 

advertising. 

TM 720 

BT 288 

BM 432 

 

Practice 

appreciating 

works of art 

and design. 

Students are 

able to 

understand 

by practicing 

analyzing 

DKV media 

using 

semiotic 

analysis and 

sign systems. 

5% 

8-9 Students are 

able to write 

a paper 

appreciating 

a design by 

applying four 

objective 

stages when 

criticizing a 

design: 

description, 

formal 

analysis, 

interpretation 

and 

assessment 

(Edmund 

Feldman's 

theory) 

UTS Analyzing 

design work, 

including 

advertisemen

ts, posters, 

films, 

animation, 

web design, 

etc 

TM 480 

BT 192 

BM 288 

5 pages of 

academic 

writing 

containing 

an 

introduction, 

analysis and 

conclusion 

equipped 

with a 

theoretical 

basis. 

Student 

capable make 

writing 

academic 

analyze A 

DKV's work 

40% 

10 -

11 

Students 

understand 

the concept 

of originality 

and design 

craftsmanshi

p in the final 

stage, 

namely 

Originality and 

skills in the 

judgment stage 

Presentation 

of 

characteristic 

material 

regarding 

originality, 

plagiarism 

and 

TM 480 

BT 192 

BM 288 

Analyze 

some of your 

favorite 

designers' 

work and 

practice 

presenting 

them in 

class. 

Students 

know the 

issues of 

plagiarism 

and 

craftsmanshi

p in creating 

work. 

5% 



judgment in 

visual 

criticism. 

craftsmanshi

p in DKV. 

12-

14 

Students 

understand 

the concept 

of vernacular 

as an effort 

to build 

identity 

(especially 

national) in 

visual 

communicati

on design 

and its 

relationship 

to 

postmodernis

m theory. 

Vernacular 

design and 

postmodernism 

Presentation 

of vernacular 

design 

material and 

postmodernis

m in DKV. 

TM 720 

BT 288 

BM 432 

 

Practice 

identifying 

works of art 

and design 

that are 

vernacular or 

postmodern 

in nature. 

Students are 

able to 

identify 

vernacular 

designs and 

postmodern 

designs. 

 

15-

16 

Students are 

able to create 

DKV works 

with 

vernacular 

themes and 

designer 

responsibiliti

es (with 

social, 

cultural and 

environment

al ethics) 

 Using design 

approaches 

and methods 

in creating 

DKV media 

that matches 

the theme. 

TM 480 

BT 192 

BM 288 

Creating 

media 

prototypes 

(both print 

and audio-

visual) DKV 

with 

vernacular 

themes and 

designer 

responsibiliti

es (with 

social, 

cultural and 

environment

al ethics) 

Students can 

create DKV 

works with 

vernacular 

themes and 

designer 

responsibiliti

es. 

50% 
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