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Name of Study Program Visual Communication Design 

Course Name Conceptual Visual Communication Design 

Code DV184701 

Semester 7 

credits 6 / 9,6 ECTS 

Lecturer Baroto Tavip 

 

Study Materials  

Program Learning 

Outcome (PLO) 
P. 1 

 

draft theoretical about design (Design Theory) in a way general and at 

least one draft theorists design visual communication (Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley - 

lester Model ) deep ; 

P.2 general concept of design history and culture and its meaning;  

P.3 concepts , principles , methods , and techniques application color , 

composition ( nirmana ), design process , photography , and computers 

graphics ; 

P. 6 methods and techniques drawing and graphics ( technique printing ); 

P.8 draft general , principles , and techniques communication effective ; 

KK.4 capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ And 

COURSE LEARNING 

OUTCOME (CLO) 
M1 Student capable define problems , aims and objectives the design faced 

and as well can map methodology as step the solution . 

M2 Student capable explore and analyze relevant data and information for 

compile concepts and ideas idea in solve problem the visual 

communication it faces . 

M3 Student capable develop concept , idea And alternatives design through 

stages of the design process that have been carried out determined . 

M4 Student capable make presentation draft design digitally or manually and 

organizing them in form report . 

 

Wee

k 

Lesson 

Learning 

Outcome 

(LLO) 

Comprehensive 

Coverage of 

Learning 

Materials 

Learning 

Methods 

Estimat

ed 

Time 

Student Learning 

Experience 

Criteria 

and 

Indicator 

Evaluation 

Weig

ht 

[%] 

1-4 Student 

capable 

define 

problems , 

aims and 

objectives 

the design 

faced and as 

well can map 

methodology 

as step the 

solution . 

 

Step1: 

Definitions of 

Problems and 

Communication 

needs 

1. Introduction, 

Overview, 

Scope of 

Work, Scale. 

2. Design 

subject, (title, 

background, 

problem, 

design goal) 

3. Design 

scope/output 

Face to 

face 

Assistan

ce 

Self-

Study 

TM 

=50*6*4 

BT 

=50*6*

4 

BM = 

60*6*4 

- Introductory 

Lecture, 

- Discussion/Assista

nce, 

- Studio 

Assignments 

 

Able to 

make 

suggestion

s for 

design 

titles and 

subjects 

(backgroun

d, 

problems, 

design 

objectives)

, and able 

to design a 

methodolo

gy to 

achieve 

them. 

20% 



4. Research and 

design 

methods 

5-8 Student 

capable 

explore and 

analyze 

relevant data 

and 

information 

for compile 

concepts and 

ideas in 

solve 

problem the 

visual 

communicati

on it faces . 

 

Step 2: 

Research for 

Information 

Idea 

 

1. Research And 

Collection 

Data 

2. Research 

Design/ 

Visual 

3. Technique 

making 

reference 

study / 

reference / 

theory 

4. Studies And 

analysis , ( 

according 

subject ) 

5. Target 

Audience 

Analysis ( as 

appropriate 

subject ) 

Face to 

face 

Assistan

ce 

Self-

Study 

TM = 

50*6*4 

BT = 

50*6*4 

BM = 

60*6*4 

- Introductory 

Lecture, 

- Discussion/Assista

nce, 

- Studio 

Assignments 

 

Can write 

down 

concepts 

and design 

criteria and 

show 

alternative 

design 

solutions. 

30% 

9-12 Student 

capable 

develop 

concept , 

idea And 

alternatives 

design 

through 

stages of the 

design 

process that 

have been 

carried out 

determined . 

 

Step 3: Concept 

Generation and 

refinement of 

Idea 

 

1. ConceptDesig

n 

2. Design Criteria 

3. Media Strategy 

4. Assessing the 

effectiveness of 

Design and 

Media 

 

Face to 

face 

Assistan

ce 

Self-

Study 

TM = 

50*6*4 

BT = 

50*6*4 

BM = 

60*6*4 

- Introductory 

Lecture, 

- Discussion/Assista

nce, 

- Studio 

Assignments 

 

Can write 

down 

concepts 

and design 

criteria and 

show 

alternative 

design 

solutions. 

20% 

13-

16 

Student 

capable 

make 

presentation 

draft design 

digitally or 

manually 

and organize 

it in form 

report as 

means 

evaluation . 

 

Step 4: 

Concepts , 

Presentation 

and Evaluation 

 

1. Visual 

Strategy 

2. PraDesign ( 

idea sketch 

/prototype 

graphics) 

3. Presentation 

Draft Design 

4. DocumentRep

ort 

 

Face to 

face 

Assistan

ce 

Self-

Study 

TM = 

50*6*4 

BT = 

50*6*4 

BM = 

60*6*4 

- Introductory 

Lecture, 

- Discussion/Assista

nce, 

- Studio 

Assignments 

- Presentation 

Can create 

presentatio

n 

materials, 

pre-

designed 

documents 

and reports 

30% 
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