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Name of Study Program Visual Communication Design 

Course Name Packaging Design 

Code DV184607 

Semester 6 

credits 3 

Lecturer Sayatman 

 

Study Materials 
Brand planning and packaging design 

Program Learning 

Outcome (PLO) 
P.1 draft theoretical about design (Design Theory) in a way general and at least 

one draft theorists design visual communication ( Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley- 

lester Model ) deep ; 

P.2 draft general history and culture design and meaning ; 

P.5 concepts , principles , methods , and techniques application color , 

composition ( nirmana ), design process , photography , and computers 

graphics ; 

P.6 methods and techniques drawing and graphics ( technique printing ); 

P.7 knowledge factual raw material design ; 

P.8 draft general , principles , and techniques communication effective ; 

KK.

1 

capable make work design printed and digital visual communications that 

have mark add and aesthetic For overcome problem identity , 

communication masses , and competition faced by stakeholders interest with 

No give rise to anxiety society and disturbing sustainability environment ; 

KK.

4 

capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ And 

KK.

5 

capable pioneering business independent in the sector visual communication 

COURSE LEARNING 

OUTCOME (CLO) 
M.1 Students are able to understand the theory, definition, structure and basic 

concepts of packaging design 

M.2 Student capable understand the visual elements of packaging design 

M.3 Student capable design packaging according to the character of the product 

M.4 Student capable redesign existing packaging according to needs 

M.5 Student capable analyze the situation and conditions of product marketing 

communications development and select a product 

M.6 Student capable understand the function of secondary packaging and its 

manufacture 

M.7 Student capable understand and be able to create packaging designs that can 

be applied to POP displays latest 
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1 

Students are able 

to understand the 

theory, definition, 

structure and 

basic concepts of 

packaging design 

Introduction to 

Packaging 

Design 

Face to 

face 

Assistance 

Self-Study 

TM = 

240 

BT = 96 

BM = 

144 

Study

ing 

Discu

ssion 

Assig

nment 

 

Able to show 

various examples 

of packaging, 

active in 

discussions about 

current trends 

Assignment: 

identify various 

examples of 

packaging 

5% 

2-3 

Students are able 

to understand the 

visual elements of 

packaging design 

Visual elements 

of packaging 

design: 

packaging trends 

Face to 

face 

Assistance 

Self-Study 

TM 

=480 

BT 

=192 

BM = 

288 

Study

ing 

Discu

ssion 

Assig

nment 

 

Able to show and 

provide examples 

of visual elements 

on packaging. 

Able to show 

analysis of visual 

elements of 

packaging design 

that has been 

created 

Assignment: 

Analyze visual 

design elements 

according to 

packaging design 

developments 

10% 

4-5 

Students are able 

to design 

packaging 

according to the 

character of the 

product 

Packaging 

structure and 

materials 

Face to 

face 

Assistance 

Self-Study 

TM 

=480 

BT 

=192 

BM = 

288 

Study

ing 

Discu

ssion 

Assig

nment 

 

Accuracy in 

choosing the right 

packaging 

material according 

to the character of 

the product 

 

10% 

6-8 

Students are able 

to design existing 

packaging 

according to their 

needs 

Re - packaging 

design 

Face to 

face 

Assignme

nt 

Self-Study 

TM 

=720 

BT 

=288 

BM = 

432 

Study

ing 

Discu

ssion 

Assig

nment 

Able to show the 

redesign concept 

Assignment: 

choose a case and 

redesign the 

packaging 

20% 

9-10 

Students are able 

to analyze the 

situation and 

conditions of the 

development of 

product marketing 

communications 

and choose a local 

product as a case 

study by creating 

a communicative 

and attractive 

packaging design. 

Packaging 

design 

- Select a 

product as a 

case study 

- Packaging 

design 

concept 

- Packaging 

design 

visualization 

Face to 

face 

Assistance 

Self-Study 

TM 

=720 

BT 

=288 

BM = 

432 

Study

ing 

Discu

ssion 

Assig

nment 

Understand and 

be able to practice 

the basic concepts 

of shape design 

and graphic 

design for 

packaging 

Assignment: 

choose local 

products as a 

special study and 

create 

communicative 

and attractive 

packaging designs 

for these products 

15% 



11-

13 

Students 

understand the 

function of 

secondary 

packaging and its 

manufacture 

Secondary 

packaging 

Face to 

face 

Assistance 

Self-Study 

TM 

=720 

BT 

=288 

BM = 

432 

Study

ing 

Discu

ssion 

Assig

nment 

Able to show 

alternative 

redesigned 

packaging designs 

Assignment: 

create secondary 

packaging design 

10% 

14-

16 

Students 

understand and 

are able to create 

packaging designs 

that can be 

applied to POP 

displays now 

Pop display 

Face to 

face 

Assistance 

Self-Study 

TM 

=720 

BT 

=288 

BM = 

432 

Study

ing 

Discu

ssion 

Assig

nment 

Understand create 

a POP Display 

that has unity with 

design packaging 

, secondary 

packaging . 

Assignment: 

make design 

possible 

packaging _ 

applied to POP 

displays 

30% 
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