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Study Materials Applied Environmental Visual Communication Design 

Program Learning 

Outcome (PLO) 

P.1 theoretical concepts about design (Design Theory) in general and at least one 

theoretical concept of visual communication design (Ecoological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley-

lester Model) in depth; 

P.3 general concepts of social culture, ecology, and principles of environmental 

conservation; 

P.5 concepts, principles, methods and techniques of color application, 

composition (nirmana), design processes, photography and computer 

graphics; 

P.7 factual knowledge of design raw materials; 

P.8 general concepts, principles and techniques of effective communication; 

P.9 factual knowledge about the types and regulations of broadcasting, 

journalism and Electronic Information and Transactions, the latest 

technological developments in the field of visual communication design; And 

KK.

1 

able to create printed and digital visual communication design works that 

have added value and aesthetics to overcome identity, mass communication 

and competition problems faced by stakeholders without causing public 

unrest and disturbing environmental sustainability; 

KK.

4 

able to communicate alternative prototypes of visual communication design 

solutions independently or in groups in verbal, graphic, written and 

communicative models using manual or digital techniques based on a fixed 

choice of communication rules; And 

KK.

5 

able to start an independent business in the visual communications sector 

COURSE LEARNING 

OUTCOME (CLO) M1 

Students are able to have an understanding of the function, role and 

opportunities of EGD in creating identity/brand, communication in a 

particular space  

M 2 
Students are able to have knowledge about EGD categories in various types 

of places/spaces 

M 3 
Students are able to analyze EGD problems in general and specifically in 

various types of places/spaces 

M 4 
Students are able to formulate a statement of the problem and objectives of 

EGD design 

M5 
Students are able to evaluate the existing condition of EGD specifically 

related to aspects: function, aesthetics and communication 

M6 Students are able to plan EGD research activities 

M 7 
Students are able to carry out and collect research data in a complete and 

systematic manner 
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1-2 

Students have 

an 

understanding 

of the function, 

role and 

opportunities of 

XGD in 

creating visitor 

experiences 

Introduction to 

XGD 

(Graphic 

Design 

Experience) 

Face to 

face 

TM = 300 

BT = 300 

BM = 360 

 

● Discussion 

● Assignmen

t 

  

Assistanc

e 

Self-

Study 

3-5 

Students have 

knowledge of 

regional EGD 

design methods 

and processes 

Regional EGD 

Face to 

face 
TM = 450 

BT = 450 

BM = 540 

 

● Studying 

● Assignmen

t 

● Discussion 

Assignment 

1 : 

Summary of 

Regional 

EGD 

Creative 

Concepts 

20 
Assistanc

e 

Self-

Study 

6-8 

Students have 

knowledge of 

exhibition 

design methods 

and processes 

Design 

Exhibition 

(Visual 

Merchandise) 

 

Face to 

face 
TM = 450 

BT = 450 

BM = 540 

 

● Studying 

● Assignmen

t 

● Discussion 

Assignment 

2: 

Design 

Exhibition 

Creative 

Concept 

Summary 

20 
Assistanc

e 

Self-

Study 

9-10 

Students have 

knowledge of 

the application 

of light in an 

EGD 

   

Lighting 

design 

 

Face to 

face 
TM = 300 

BT = 300 

BM = 360 

 

● Studying 

● Assignmen

t 

● Discussion 

Assignment 

3: Summary 

of the 

creative 

concept of 

Display 

Content 

15 
Assistanc

e 

Self-

Study 

11-12 

Students have 

knowledge of 

the application 

of digital 

screens in an 

EGD 

Display design 

Face to 

face 
TM = 300 

BT = 300 

BM = 360 

 

● Studying 

● Assignmen

t 

● Discussion 

Assignment 

4: Summary 

of the 

creative 

concept of 

Display 

Content 

15 
Assistanc

e 

Self-

Study 

13-14 

Students have 

knowledge of 

implementing 

digital audio 

visual guides in 

a museum 

Audio Visual 

Guide 

 

Face to 

face 

TM = 300 

BT = 300 

BM = 360 

 

● Studying 

● Assignmen

t 

● Discussion 

Assignment 

5: Summary 

of the 

creative 

concept of 

the 

AudioVisua

l guide 

15 

Assistanc

e 

Self-

Study 

15-16 

Students have 

knowledge of 

the application 

of new media 

in an EGD 

New Media 

Face to 

face 
TM = 300 

BT = 300 

BM = 360 

 

● Studying 

● Assignmen

t 

● Discussion 

Assignment 

6: 

Summary 

of digital 

content 

creative 

concepts 

15 

Assistanc

e 

Self-

Study 
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