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COURSE DESCRIPTION 

 Marketing Design is a course of marketing knowledge of product design. The main focus of the 

course of design marketing is to identify and formulate the value (value) of the design to be 

designed by the designer. Through the premise of economics and marketing approach, this 

course aims to enhance the knowledge of students in increasing the 
selling value of Visual Communication Design products 

GRADE LEARNING ACHIEVEMENTS OF COURSE 

P.4 Design methodologies in depth; 

 

 
P.10 

Concepts and principles of entrepreneurship in the field of visual communication design; and 

the concept and principles of entrepreneurship in the field of visual communication design, 

including the concept and technique of reading opportunities, cost and fancy calculations, finding 

sources of financing, and marketing of visual 
communication design services. 

 

 
KK.2 

Able to research and explore ideas to set goals, communication objectives, and prototypes of 

visual communication design solutions that address the issues of identity, mass communication, 

and competition by taking into account the ethical, historical, cultural, social consequences, 

environmental conservation and regulatory 
aspects; 

 
KK.3 

Capable of analyzing the level of material and time-utilization efficiency in the production 

process of each alternative prototype of selected visual communication design solutions, 

without altering the 
essence and aesthetics of the design and preserving the environment; 

LEARNING OUTCOME 

M1 
Students are able to explain the concept of design marketing, marketing environment and 

market opportunity 

M2 
Students are able to explain Marketing Strategy for companies with 
business design cores 

M3 
Students are able to explain and analyze the marketing Mix for company-based design firms. 

M4 Students are able to explain marketing communications 

M5 Explain can explain the implementation and supervision of marketing 

 efforts 

SUBJECT 

PB 1 Marketing concepts, marketing environments and market opportunities 

PB 2 Marketing strategy 

PB 3 Marketing mix 

PB 4 Marketing communications 

PB 5 Implementation and supervision of marketing efforts 
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