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Name of Study Program Visual Communication Design 

Course Name Visual Branding Design 

Code DV184601 

Semester 6 

credits 6 / 9,6 ECTS 

Lecturer Raditya Eka R. 

 

Study Materials Tourism Branding, City Branding, Product Branding, Service Branding 

Program Learning 

Outcome (PLO) 
P. 1 

 

draft theoretical about design (Design Theory) in a way general and at least 

one draft theorists design visual communication ( Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley - 

lester Model ) deep ; 

P. 6 methods and techniques drawing and graphics ( technique printing ); 

KK.

4 

capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ And 

P.1 

 

 

 draft theoretical about design (Design Theory) in a way general and at least 

one draft theorists design visual communication ( Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley - 

lester Model ) deep ; 

P.2 draft general history and culture design and meaning ; 

P.3 draft general social culture , ecology , and principles preservation 

environment ; 

P.4 methodology design in a way deep ; 

P.5 concepts , principles , methods , and techniques application color , 

composition ( nirmana ), design process , photography , and computers 

graphics ; 

P.6 methods and techniques drawing and graphics ( technique printing ); 

P.8 draft general , principles , and techniques communication effective ; 

KK.

1 

capable make work design printed and digital visual communications that 

have mark add and aesthetic For overcome problem identity , communication 

masses , and competition faced by stakeholders interest with No give rise to 

anxiety society and disturbing sustainability environment ;  

KK.

2 

capable do research and exploration of ideas for set aim , goal 

communication , and prototyping solution design possible visual 

communication overcome problem identity , communication mass , and 

competition with consider aspect ethics , history , culture , consequences 

social , conservation environment , and applicable regulations ; 

 capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ And 

KK.

3 

capable do analysis to level efficiency utilization of materials and time in the 

production process every alternative prototype solution design selected visual 

communications , without change essence and aesthetics design and with still 

conserve environment ; 



KK.

4 

capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ 

KK.

5 

capable pioneering business independent in the sector visual communication 

KU.

1 

capable apply thinking logical , critical , systematic , and innovative in 

context development or implementation knowledge knowledge and 

technology that pays attention to and applies mark appropriate humanities _ 

with field his expertise ; 

KU.

5 

capable take decision in a way appropriate in context solution problems in the 

field his expertise , based on results analysis information and data; 

KU.

9 

capable document , store , secure , and discover return data for ensure validity 

and prevention plagiarism . 

COURSE LEARNING 

OUTCOME (CLO) 
M1 Student capable Able to have a good understanding and knowledge of brands 

and branding activities in building the image of an entity and communicating 

it to the wider community 

M2  Student able to analyze and describe problems and determine solutions faced 

in branding an entity 

M3 Student capable develop strategic steps and recommendations in building the 

brand 

M4 Student able to design various visual and communication aspects needed in 

branding 

M5 Student Able to carry out branding activities 

 

Wee

k 

Lesson 

Learning 

Outcome 

(LLO) 

Comprehensive 

Coverage of 

Learning 

Materials 

Learning 

Methods 

Estimate

d 

Time 

Student 

Learning 

Experience 

Criteria and 

Indicator 

Evaluation 

Weigh

t 

[%] 

1 Students have 

knowledge 

and 

understanding 

of the 

definition of a 

brand and 

branding 

activities, the 

scope and 

steps for 

building a 

brand 

Branding 

Introduction 

Face to 

face 

TM = 

288 

BT = 

384 

BM = 

288 

 

● Discussion 

● Assignmen

t 

Discussion: 

Students 

understand the 

definition of 

brand and 

branding 

activities 

 

Assignment 1: 

Students form 

groups to 

choose 

branding 

design subjects 

5 

   Assistanc

e 

    

   Self-

Study 

    

2 

 

 

 

 

Students have 

an 

understanding 

and 

knowledge of 

brand 

 

Brand Visibility 

and Brand 

Architecture 

 

 

Face to 

face 

TM = 

288 

BT = 

384 

BM = 

288 

●  Discussion: 

Students 

understand 

brand visibility 

and the 

architecture of 

5 



visibility and 

brand 

architecture of 

an entity. 

 

 

 

 a brand in 

placing itself 

among brands 

other 

Assignment 2: 

Choose a 

design subject 

   Assistanc

e 

    

   Self-

Study 

    

3 Students have 

knowledge 

and 

methodology 

in branding 

 

Able to 

conduct in-

depth research 

and analyze 

each finding 

 

 

 

 

Branding Step 

by Step: 

Stage 1: 

Investigation, 

Analysis and 

Strategic 

recommendation

s 

 

Branding 

research 

 

Face to 

face 

TM = 

288 

BT = 

384 

BM = 

288 

 

● Studying 

 

Discussion: 

Students 

understand 

research 

methods in 

branding, are 

able to carry 

out 

investigations, 

analyzes and 

create 

recommended 

strategic 

policies for 

building 

brands. 

 

Assignment 3 

: planning 

method rise t 

5 

   Assistanc

e 

    

   Self-

Study 

    

4 Students have 

the 

knowledge 

and ability to 

build and 

develop ideas 

about a brand 

Branding Step 

by Step: 

Stage 2: 

Developing the 

identity or brand 

idea (the look 

and feel) 

 

Face to 

face 

TM = 

288 

BT = 

384 

BM = 

288 

 

● Studying 

● Assignmen

t 

● Discussion 

Discussion: 

Students 

understand 

methods for 

building strong 

identity and 

differentiation 

from a brand 

 

Assistance : 

Field survey 

And collecting 

related data 

with Subject 

Planning 

5 

   Assistanc

e 

    

   Self-

Study 

    

5 Students have 

the 

knowledge 

and ability to 

launch and 

Branding Step 

by Step: 

Stage 3: Launch 

and Introduction 

(communicating 

the vision) 

Face to 

face 

TM = 

288 

BT = 

384 

BM = 

288 

● Studying 

● Assignmen

t 

● Discussion 

Discussion: 

Students 

strategies for 

launching and 

communicatin

g brands 

5 



communicate 

a brand 

 

   

Assistance: 

Field survey 

And collecting 

related data 

with Subject 

Planning 

   Assistanc

e 

    

   Self-

Study 

    

 

 

6 

 

Students have 

the 

knowledge 

and skills, 

research, 

branding 

steps, develop 

strategies and 

create 

branding 

design 

elements 

through 

conexxion 

branding case 

studies 

Case study: 

Conexion 

Branding 

Face to 

face 

TM = 

288 

BT = 

384 

BM = 

288 

 

● Studying 

● Assignmen

t 

● Discussion 

 

Discussion: 

Students have 

knowledge and 

references in 

building a 

brand through 

Conexxion 

branding case 

studies 

5 
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Example Test Description 
 

Course : Visual Branding Design  Semester: 6  

Credits: 6 credits / 9.6 ECTS Code: DV184601        

Department  : Visual Communication Design     Lecturer : R Eka Rizkiantono , S.Sn , M.Ds 

 

Learning Outcome:  

The student is proficient in creating and executing branding strategies across different media platforms 

to establish and enhance the reputation of a brand within a certain geographical area, for a product, 

organization, service, or any other commercial entity. 

 

Example of an Explanation Question 

Create it A study on regional branding in East Java and Central Java was conducted, taking into account 

certain considerations: 

1. The student has selected the region as the subject of their planning, namely Lumajang, 

Bondowoso, Probolinggo, Sumenep, Semarang, Jepara, Lamongan, Pasuruan, Pacitan, 
Magetan, and Tuban. 

2. Examine any branding issues arising from the regency period. 
3. Conduct a SWOT analysis. 
4. Seek effectiveness by employing affinity diagrams. 
5. Develop a systematic approach for conducting research. 
6. Identify differentiation and associated issues, along with the necessary solutions. 
7. Conducting field surveys and gathering relevant data using Subject Planning. 
8. Develop a preliminary concept for the district's branding strategy. 
9. A task group consisting of 5-6 individuals. 

Format: 
1. Research findings presented in a PowerPoint (PPT) format. 

2. Explanation of research findings  

3. Create a PowerPoint presentation for the upcoming presentation.  

4. Findings of the research were given. 

 

 

Example Answer : 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Analysis regional potential 

 

 

 

Analysis results previous existing branding 

 
 

 

 

 



 

 

 

 

 

 

SWOT analysis 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Concept design 

 

 

 

 

 

 

 

 

 



Guidelines Scoring & Appraisal 

 

Question  :  

Create a study on district branding in East Java and Central Java (to be selected based on agreement 

with the team and lecturers). 

Indicators  :  

Student capable analyze potency something area For developed become a prominent brand among 

competing brands with use method research that has been done agreed . 

 

 

No Component Evaluation Score 

1 Research Depth 30 

2 Method 20 

3 Branding concept 30 

5 Presentation 20 

 Total score 100 

 

 


