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Name of Study Program Visual Communication Design 

Course Name Communication  

Code DV184405 

Semester 4 

credits 3 / 4,8 ECTS 

Lecturer Sayatman 

 

Study Materials Communication; Communication as a process; Various types of communication 

(interpersonal, group, organizational, public, media, intercultural); Semiotics; 

Ethics. 

Program Learning 

Outcome (PLO) 
P. 1 

 

draft theoretical about design ( Design Theory ) in a way general and at least 

one draft theorists design visual communication ( Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley - 

lester Model ) deep ; 

P.2 general concept of design history and culture and its meaning;  

P.3 draft general social culture , ecology , and principles preservation environment 

; 

P.8 draft general , principles , and techniques communication effective ; 

P.9 knowledge factual about types and regulations broadcasting , journalism and 

Information and Transactions Electronics , developments technology cutting 

edge in the field design visual communication ; And 

COURSE LEARNING 

OUTCOME (CLO) 

M1 Students are able to understand the definition of communication from various 

backgrounds 

M2 Students are able to understand the communication process, along with the 

elements of effective communication 

M3 Students are able to understand and analyze various types of communication 

in visual communication design applications 

M4 Students are able to speak and express ideas in front of the public 

M 

5 
Students are able to understand sign language in visual communication design 

M 

6 
Students are able to understand the ethical realm of communication 

 

Week 

Lesson 

Learning 

Outcome 

(LLO) 

Comprehensive 

Coverage of Learning 

Materials 

Learning 

Methods 
Estimated 

Time 

Studen

t 

Learni

ng 

Experi

ence 

Criteria and 

Indicator Evaluation 
Weight 

[%] 

1-2 Able to 

understan

d the 

definition 

of 

communi

cation 

Introduction: 

Scope of the 

Constitutional 

Court. 

Communication, 

evaluation systems, 

and types of 

assignments. 

Definition of 

Communication 

Face to 

face 

Study 

Independe

nt 

TM 300 

BT 300 

BM 360 

Study

ing 

Discu

ssion 

  

  

  

  

  

  

  

 

Understand the realm 

of communication in 

visual 

communication 

design 

Get to know the 

background of the 

definition of 

communication from 

various implied 

definitions. 

Active in group 

discussions, able to 

express opinions. 

5% 

3-5 Able to 

understan

d 

Interpersonal 

Communication 

Face to 

face 

Study 

TM 450 

BT 450 

BM 540 

Study

ing 

Students understand 

the characteristics of 

10% 



interpers

onal 

communi

cation 

and 

communi

cation 

psycholo

gy 

Independe

nt 

Discu

ssion 

 

  

  

  

  

  

  

   

human 

communication. 

Students understand 

the intrapersonal 

communication 

system. 

Students understand 

the interpersonal 

communication 

system. 

Active in group 

discussions, able to 

express opinions. 

6 

  

Able to 

understan

d group 

communi

cation 

Group 

Communication 

Face to 

face 

Study 

Independe

nt 

TM 150 

BT 150 

BM 180 

Study

ing 

Discu

ssion 

Assig

nmen

t 

 

  

  

  

 

Students understand 

group 

communication 

systems 

Students are able to 

search for and 

provide opinions 

about visual 

communication 

phenomena that are 

able to reach certain 

groups 

5% 

7 Able to 

understan

d 

organizat

ional 

communi

cation 

Organizational 

Communication 

Face to 

face 

Study 

Independe

nt 

TM 150 

BT 150 

BM 180 

Study

ing 

  

  

Discu

ssion 

  

  

  

Assig

nmen

t 

  

Students understand 

organizational 

communication 

systems 

Students understand 

the public relations 

communication 

system in the realm 

of visual 

communication 

design 

Students are able to 

search for and 

provide opinions 

about visual 

communication 

phenomena that are 

able to embrace 

dynamic 

organizational 

members 

10% 

8-10 Able to 

understan

d public 

communi

cation 

and 

practice 

it 

Public 

Communication 

Face to 

face 

Assistanc

e 

Study 

Independe

nt 

TM 450 

BT 450 

BM 540 

Study

ing 

  

Assig

nmen

t 

  

Students understand 

public 

communication 

Students are able to 

present themselves 

and their ideas so that 

they are positively 

understood by the 

presenter and their 

ideas. 

20% 

11-

13 

Able to 

understan

d 

communi

Communication 

and Media 

Face to 

face 

Assistanc

e 

TM 450 

BT 450 

BM 540 

Study

ing 

  

  

Students understand 

the characteristics of 

conventional and 

digital media in 

15% 



cation 

using 

media 

Study 

Independe

nt 

  

  

  

Assig

nmen

t 

Discu

ssion 

responding to the 

information needs of 

human 

communications. 

Students are able to 

describe the 

capabilities of 

conventional and 

digital media in the 

context of visual 

communication. 

14 Able to 

understan

d 

intercultu

ral 

communi

cation 

Intercultural 

communication 

Face to 

face 

Study 

Independe

nt 

TM 150 

BT 150 

BM 180 

Study

ing 

Discu

ssion 

  

Students are able to 

understand the 

obstacles and ability 

to understand 

intercultural 

communication in the 

communication 

process. 

10% 

15 Able to 

understan

d 

communi

cation 

semiotics 

Semiotics Face to 

face 

Study 

Independe

nt 

TM 150 

BT 150 

BM 180 

Study

ing 

Discu

ssion 

Assig

nmen

t 

  

Students are able to 

understand the basic 

concepts of 

understanding visual 

signs 

15% 

16 Able to 

understan

d 

communi

cation 

ethics 

Communication 

Ethics 

Face to 

face 

Study 

Independe

nt 

TM 150 

BT 150 

BM 180 

Study

ing 

Discu

ssion 

  

Students are able to 

understand the 

ethical and moral 

consequences of 

every visual 

communication 

message. 

10% 
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