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Name of Study Program Visual Communication Design 

Course Name Advertising 

Code DV184404 

Semester 4 

credits 3 / 4,8 ECTS 

Lecturer Putri Dwitasari 

 

Study Materials Advertising, Media Strategy, Creative Concept 

Program Learning 

Outcome (PLO) 

P. 1 

 

draft theoretical about design ( Design Theory ) in a way general and at least 

one draft theorists design visual communication ( Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley - 

lester Model ) deep ; 

P.2 general concept of design history and culture and its meaning;  

P.3 concepts , principles , methods , and techniques application color , 

composition ( nirmana ), design process , photography , and computers 

graphics ; 

P. 6 methods and techniques drawing and graphics ( technique printing ); 

P.8 draft general , principles , and techniques communication effective ; 

KK.

4 

capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ And 

COURSE LEARNING 

OUTCOME (CLO) 

M1 Students are able to explain the definition of IMC, objectives, benefits and 

trends of IMC 

M2 Students are able to mention elements of data mining, methods in the IMC 

design process 

M3 Students understand social media-based IMC trends 

M4 Students know IMC strategies in screen-based media 

M5 Students Design IMC in integrated social media and audio-visual media 

M6 Students are able to present IMC ideas in groups 

 

 

We

ek 
Lesson Learning 

Outcome (LLO) 

Comprehensive 

Coverage of 

Learning 

Materials 

Learning 

Methods 

Estim

ated 

Time 

Student 

Learnin

g 

Experien

ce 

Criteria and 

Indicator Evaluation 

W

eig

ht 

[%

] 

1 Students are able to 

understand the 

history of 

advertising, the 

scope and function 

of advertising. 

Introduction to 

Advertising 

History of 

Advertising 

Presentati

on 

Discussio

n  

● Presen

tation 

Discu

ssion 

Students have good 

knowledge and 

understanding of the 

development, scope, 

objectives and 

functions of 

advertising. 

5 

2 Students are able to 

understand the 

methods, research 

and objectives of 

IMC activities or 

campaigns 

Integrated 

Marketing 

Communication 

Presentati

on 

Discussio

n 

 ● Presen

tation 

● Discu

ssion 

Students have good 

knowledge and 

understanding to create 

and develop a 

campaign or IMC 

strategy for an entity 

5 



3 Students are able to 

understand the 

corporate structure 

of an agency and its 

duties in the 

advertising industry 

so that they will be 

able to adapt to the 

work culture of the 

advertising 

industry. 

 

Advertising 

Agency 

Structure 

 

Presentati

on 

Discussio

n 

 ● Presen

tation 

● Discu

ssion 

Students have good 

knowledge and 

understanding of the 

world of work in the 

advertising industry 

5 

4 Students are able to 

understand the 

characteristics of 

each media used in 

advertising as well 

as the ability to 

choose and use the 

right media. 

 

Media in 

Advertising 

Presentati

on 

Discussio

n 

 ● Presen

tation 

● Discu

ssion 

Students have good 

knowledge and 

understanding of 

various media in 

advertising 

5 

5 Students are able to 

create and explore 

new media needed 

to communicate an 

idea, such as 

utilizing social 

media trends, etc. 

 

 

New Media 

Presentati

on 

Discussio

n 

 ● Presen

tation 

● Discu

ssion 

Students have good 

knowledge and 

understanding of the 

characteristics of New 

Media, explore, look 

for various alternatives 

and create New Media 

in advertising 

5 

6 Students are able to 

understand and 

master the formula 

for the 

characteristics of 

creative 

advertisements that 

can be accepted by 

the wider 

community 

 

Good Ad Presentati

on 

Discussio

n 

 ● Presen

tation 

● Discu

ssion 

Students have good 

knowledge and 

understanding of the 

characteristics of good 

advertisements that are 

acceptable to society 

5 

7 Students are able to 

create and explore 

creative ideas that 

will be used to carry 

out a campaign. 

 

Cracking Big 

Campaign Idea 

Presentati

on 

Discussio

n 

 ● Presen

tation 

● Discu

ssion 

Students have 

knowledge and 

understanding of 

various creative ways 

and approaches to 

build and develop 

campaign ideas 

5 

8 Students have the 

knowledge and 

ability to absorb 

knowledge and 

various materials 

that have been 

presented during 

lectures. 

 

UTS Written 

examinati

on 

 ● Assig

nment 

 

Students have 

knowledge and 

understand the 

learning material that 

has been provided 

 

Assignment: 

Answering written 

exam questions 

10 

9-

12 

Students have the 

ability to design and 

create copywriting 

creatively and 

communicatively in 

conveying 

Copywrite Presentati

on 

Discussio

n 

Assistanc

e 

 ● Presen

tation 

● Discu

ssion 

● Studio

/indep

Students have good 

knowledge and skills 

to design an 

advertisement through 

copywriting, creating 

20 



advertising 

messages. 

 

Self-

Study 

endent 

study 

 

slogans and taglines 

needed for a campaign 

 

Assignment: 

Design advertising 

messages that 

emphasize the power 

of Copywriting 

13-

15 

Students are able to 

develop big ideas or 

visual concepts 

creatively. 

 

Visual Concepts Presentati

on 

Discussio

n 

Assistanc

e 

Self-

Study 

 ● Presen

tation 

● Discu

ssion 

● Studio

/ 

indepe

ndent 

study 

 

Students have good 

knowledge and 

abilities to design and 

create advertisements 

using a communicative 

and creative visual 

approach 

 

Assignment: 

Designing an 

advertisement with its 

main strength in 

Visuals 

 

20 

16 Students are able to 

understand all the 

advertising learning 

material that has 

been provided 

Final Exam Written 

examinati

on 

 Lectures 

and 

Indepen

dent 

Examin

ations 

Students have 

knowledge and 

understand the 

learning material that 

has been provided 

 

Assignment: 

Written examination 

15 
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