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Name of Study Program Visual Communication Design 

Course Name Identity Design 

Code DV184301 

Semester 3 

credits 6 

Lecturer Nurina Orta ST., M.Ds 

 

Study Materials  

Program Learning 

Outcome (PLO) 
P.1 

 

 theoretical class about design ( Design Theory ) in a way general and at least 

one draft theorists design visual communication ( Ecological Theory, 

Constructivism, Semiotics, Gestalt Theory, Cognitive Theory, or Huxley - 

lester Model ) deep ; 

P.4 methodology design in a way depth 

P.5 concepts, principles, methods, and techniques color application, composition 

(nirmana), design process, photography, and computers graphics  

P.6 methods and techniques drawing and graphics (technique printing ); 

P.8 General knowledge, principles, and techniques communication effective 

KK.

1 

capable  to make work design printed and digital visual communications that 

have mark add and aesthetic for overcome problem identity, mass 

communication, and competition faced by stakeholder interest with No give 

rise to anxiety society and disturbing sustainability environment   

KK.

2 

Capable to do research and exploration of ideas for set aim, goal 

communication , and prototyping solution design possible visual 

communication overcome problem identity , communication mass , and 

competition with consider aspect ethics , history , culture , consequences 

social , conservation environment , and applicable regulations ; 

 capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ And  

KK.

4 

capable communicate alternative prototype solution design visual 

communication _ independent or group in verbal , graphic , written and 

communicative forms with manual and digital techniques based on choice 

rule constant communication ; _ 

KK.

9 

capable document , store , secure , and discover return data for ensure 

validity and prevention plagiarism . 

COURSE LEARNING 

OUTCOME (CLO) 
M 1 Student capable designing identity both logo and logotype 

M 2 Student capable designing visual identity (visual identity system) 

M3 Student capable apply visual identity in various media integrated 

 
 

We

ek 
Lesson Learning 

Outcome (LLO) 

Comprehens

ive Coverage 

of Learning 

Materials 

Learning 

Methods 
Estimate 

Time 

Student 

Learning 

Experience 

Criteria and 

Indicator 

Evaluation 

Weigh

t 

[%] 

1-2 ● Students 

understand the 

Scope of 

Visual 

Lectures 

Theory and 

discussion. 

TM 576 

BT 768 

BM 576 

Have an 

understanding 

of the definition 

Students are 

able to make 

stylized and 

10% 



scientific scope 

of DKV and its 

elements and 

principles. 

● Students create 

design elements 

such as 

stylization (which 

will later be used 

as the main 

element of the 

logogram). 

Communica

tion Design. 

Design 

Elements 

and 

Principles 

 

Design 

studio. 

 

and types of 

logos and can 

identify the 

differences. 

realistic 

colored 

images of 

plants/animal

s which are 

then stylized 

(8 in color 

and 8 in 

black and 

white). 

3-5 

● Students are able 

to explain 

comprehensively 

about logos and 

visual identity 

systems as well as 

examples of their 

implementation. 

● Students can 

classify and 

analyze several 

examples of logo 

and visual 

identity system 

cases . 

Introduction 

to Logo & 

Visual 

Identity and 

their 

classificatio

n. 

Lectures 

Theory and 

Design 

studio. 

 

TM 864 

BT 1152 

BM 864 

Get to know and 

analyze the 

various types of 

logos that exist. 

Assignment: 

Identify 

various 

examples of 

logos and 

Visual 

Identity 

Systems 

Writing 

assignment: 

Classification 

and 

Categorizatio

n of Existing 

Logo 

Analysis 

 

5% 

6-7 

Students are able to 

formulate design 

concepts to answer 

problems regarding 

the visual identity 

and graphic system 

needs of an entity. 

 

Developing 

logo design 

concepts 

and visual 

identity 

using 

mapping 

and 

morphologi

cal matrix. 

Lectures 

Theory and 

Design 

studio. 

 

TM 576 

BT 768 

BM 576 

Experienced in 

exploring design 

and visual 

concepts 

through 

mapping and 

morphological 

matrices. 

Able to 

create 

mapping , 

explore 

morphologic

al matrix 

approaches 

for 

developing 

ideas. A total 

of 30 

alternative 

logos, which 

were 

developed 

into 9 digital 

logos) 

15% 

8 
Selected design 

logo 
UTS 

Design 

studio. 

TM 288 

BT 284 

TM 288 

Students can 

create selected 

logos from a 

series of design 

methods and 

processes. 

Able to 

create 

selected 

logos in 

color, black 

and white, 

color 

schemes and 

reducing 

logos to 

minimum 

size. 

20% 



9-

11 

Students are able to 

identify media 

needs for visual 

identity 

applications and 

implement them in 

prototype form. 

Visual 

identity in 

various 

media and 

Study of 

media 

characteristi

cs 

Lectures 

Theory and 

Design 

studio. 

 

TM 864 

BT 1152 

BM 864 

Experienced 

students identify 

media 

application 

needs and apply 

graphic systems 

to various media 

according to the 

entity's needs. 

Students are 

able to apply 

visual 

identity 

systems such 

as super 

graphics to 

media needs 

and are able 

to create 

prototypes 

with mastery 

of materials 

and 

dimensions. 

15% 

12-

14 

Students are able to 

create a Graphic 

Standard Manual 

or Brand Guidline 

for an entity as a 

guide to the rules 

for applying the 

entity's logo. 

Graphic 

Standard 

Manual or 

Brand 

Guideline 

Lectures 

Theory and 

Design 

studio. 

 

TM 864 

BT 1152 

BM 864 

Students 

practice creating 

a graphic 

system guide for 

a brand. 

Conformity 

and unity of 

the design 

concept with 

the Graphic 

Standard 

Manual 

design. 

20% 

15-

16 

Students are able to 

document a series 

of design methods 

and processes in a 

design journal or 

portfolio as a 

creative brief. 

Portfolio 

and 

documentati

on of design 

methods 

and 

processes. 

Design 

studio. 

TM 576 

BT 768 

BM 576 

Students are 

used to 

documenting 

their work and 

design 

processes. 

Students are 

able to 

present a 

design 

portfolio 

(A3) as a 

creative 

brief. 

15% 

 

REFERENCES 
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Examination and Assessment Sample 

 

Course  : Identity Design Semester: 3   Code: DV184301    Credits: 9.6 

Major: Visual Communication Design  Lecturer: Nurina Orta Darmawati, ST, M.Ds. 

 

Learning Outcomes:  

• Students can understand the principles of logo design and visual identity systems. 

• Students are able to design a concept and logo application design along with an 

integrated visual identity system through the application of various media. 

 

Example of an Explanation Question 

1.  Create design elements in the form of stylized and natural images of animals or plants in 

size 21x21 for natural black and white and color images using color media (watercolor, 

colored pencils, acrylic paint, markers, etc.). The stylizations are made in size 10x10, 8 in 

black and white and 8 in color. After that the final art work is framed in black linen or black 

infraboard . 

 

2. Create a Morphological Matrix using stylized image materials and animals or plants that 

have been created above by marrying them with signs related to the service or goods 

company entity that will be applied as a logo design. 

 

Example Answer: 

1. Students create natural drawings by paying attention to the characteristics of the animal or 

plant to be drawn, such as gesture, pose, texture, dimensions and lighting. Students 

continue stylized drawing with natural drawing guidelines so that the simplified image does 

not lose its original characteristics. Stylization can apply various design styles such as 

cubism, cartoon, collage, experimentalism, etc. 

 

 



 
Figure 2. Example of stylized jellyfish, by Alfa Fachrui 

 

2. Students create a morphological matrix that corresponds to the company entity whose 

visual identity system will be created in a logo. This morphological matrix is useful for 

exploring ideas by combining stylized animal/plant image matrices and other design 

elements related to the entity. 

 

 

Figure 2. Example of a morphological matrix in making a logo design 

Source: http://www.girinarasoma.com/morphological-matrix/  



 

Examination and Appraisal Guidelines 

 

Question: Create a Morphological Matrix using stylized image materials and animals or plants 

that have been created above by marrying them with signs related to the service or goods 

company entity that will be applied as a logo design. 

 

 

Indicator: Students are able to understand the usefulness of applying the Morphological 

Matrix design method in exploring various logo possibilities that suit the company entity and 

design concept they want to build. 

 

 

No Assessment Components Score 

1 Morphological Matrix Depth 30 

2 Suitability of concept to design subject 20 

3 Aesthetics and communication 30 

5 Execution technique 10 

 Total score 100 

 

 


