
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  Trend & Lifestyle 



 

Description of Course Unit 
according to the ECTS User’s Guide 2015 

 
Course unit title Trend and Lifestyle 

Course unit code DP184518 

Type of course unit Compulsory 

Level of course unit 
 

First cycle Bachelor 

Year of study when the course unit 
is delivered 

3rd year (tahun) 

Semester/trimester when the 
course unit is delivered 

5th semester 

Number of ECTS credits allocated 4,8 ECTS Credits 

Name of lecturer Eri Naharani Ustazah, S.T., M.Ds. 

Learning outcomes of the course 
unit 

Students will be able to comprehensively explain criteria 
for: 
1. Design Thinking. 
2. Client Interaction. 
3. Product Management. 
4. Design Context 

Mode of delivery face-to-face  

Prerequisites and co-requisites  - 

Course content Course on Lifestyle Analysis and Contemporary 
Product Trend Issues. The course covers problem-
solving methods, market opportunity identification, and 
the selection of design concepts based on cultural 
perspectives and human lifestyles. 
 
1) Introduction and insight into trends and lifestyles. 
2) Fundamental differences between trends and 
lifestyles. 
3) Design insights, designers, and design works that 
become trends. 
4) Insights into trend forms in industrial design products 
(stepform: 1925-1935, streamform: 1935-1955, 
aeroform: 1945-1965, sheerform: 1953-1970, 
sculptureform: 1960-1975, crispform: 1975-1990, 
ergoform: 1985-2005, geomodform 2005-2015). 
5) Relationship between Trend and Lifestyle. 
6) Product value: lifestyle values in design works. 
7) Trend forecasting. 
8) Persona theory. 



 

9) Muse Theory. 
10) MOODBOARD (Trend-board, form-board, color-
board, materialboard, pattern-board) as a stage in the 
inspiration and ideation process of product design. 
11) Implementation of MOODBOARD in the language 
of form/product. 
12) Product utility image (products emphasizing image 
value, lifestyle, and products emphasizing functional 
value), Lifestyle aspects inproduct design: Visceral 
aspect, Behavioral aspect, and Reflective aspect. 
13) Emotional Design. 
14) User experience in product design. 
15) Product Context in lifestyle 

Recommended or required 
reading and other learning 
resources/tools 

• Brown, Tim. 2010. Change by Design, HarperCollins 
• Burke, Sandra. 2012.Fashion Designer-Concept to 
Collection. Burke publishing : London 
• Chaney, David. Lifestyle-Sebuah Pengantar 
Komprehensif. Yogyakarta, Jalasutra , 2011 
• Lawson, Bryan.2012. How Designers Think, London: 
The Architectural Press Ltd 
• Nelson, Harold.2012.The Design Way: Intentional 
Change in Unpredictable World. London : MIT Press 

Planned learning activities and 
teaching methods 

Case Study; Team Based Learning 

Language of instruction Indonesia 

Assessment methods and 
criteria 

Assignment, Project, Midterm Evaluation and Final 
Evaluation 
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