
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  Technopreneur 



 

Description of Course Unit 
according to the ECTS User’s Guide 2015 

 
Course unit title Technopreneur  

Course unit code UG 4915 

Type of course unit (compulsory, 
optional) 

Compulsory 

Level of course unit (according to 
EQF: first cycle Bachelor, second 
cycle Master) 

First Cycle Bachelor 

Year of study when the course unit 
is delivered 
(if applicable) 

4th year 

Semester/trimester when the 
course unit is delivered 

7th 

 

Number of ECTS credits allocated 3,2 

Name of lecturer(s) Muchammad Nurif, SE. MT.  

Learning outcomes of the course 
unit 

1. Able to adapt to the situation at hand and survive in 
uncertain conditions. 

2. Able to adapt to uncertain situations by calculating 
feasibility analysis. 

3. Able to innovate and be creative to produce market-
oriented technology-based business/product designs 
(prototypes) by utilizing science and technology. 

4. Able to recognize and formulate marketing models 
and formulate the needs of HR aspects through a 
marketing strategy approach based on its stages 
which are realized in simulations to build a sense of 
team responsibility that prioritizes business ethics. 

5. Able to compile financial plans and formulate the 
needs of operating aspects can be applied in 
business proposals. 

6. Able to compile an attractive business plan proposal 
and be able to persuade investors. 

Mode of delivery (face-to-face, 
distance learning) 

Face-to-Face  

Prerequisites and co-requisites 
(if applicable) 

 - 

Course content 1. Introduction to Technopreneur and Business 
2. Recognizing Opportunities and Creating Business 

Ideas 
3. Business Feasibility 
4. Developing an effective Business Model 
5. Systematics of Business Plan Writing 
6. Marketing Management 
7. Operations and HR Management 



 

Financial Management 

Recommended or required 
reading and other learning 
resources/tools 

1. Barringer, B. R., & Ireland, R. D. (2010). 
Entrepreneurship: Successfully launching new 
ventures. Upper Saddle River, N.J: Prentice Hall. 

2. International Labor Organization, Generate Your 
Business Idea  

3. International Labor Organization, Memulai Bisnis  
4. Osterwalder, A., Pigneur, Y., & Clark, T. (2010). 

Business model generation: A handbook for 
visionaries, game changers, and challengers. 
Hoboken, NJ: Wiley.  

5. William, B. K., Sawyer, S. C., Berston, S., 
(2013). Business: A Practical Introduction. Upper 
Saddle River, N.J: Prentice Hall  

6. Kotler, Philips (2002). Majemen Pemasaran. 
Erlangga (translated edition) 

Planned learning activities and 
teaching methods 

Problem-Based Learning 

Language of instruction Indonesia 

Assessment methods and 
criteria 

Assignment, Project, Midterm Evaluation and Final 
Evaluation 
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